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Anomayis. [locniosceno ponv akmyanizayii 68iunueocmi ma cmpameziti Mimueayii 6 Cy4acHOMy
oinogomy moenenni. Ilokazano, wo yi acnekmu cnpusioms noOy0o0e6i eghekmusHoi KOMyHiKayii, 30e-
PedHceH 0 2apMOoHii ma 83aemonosazu. Iliokpecneno, wo enobanizayis ma pi3HOMAHIMHICMb 0i108020
CRINKYBAHHS NIOKPECIOIOMb AKMYAIbHICMb Y€l memu. 3a3HaueHo, wo 68IiUIUBICMb Modice OYmu aK-
MYaniz08aHa pisHUMU MOBHUMU 3acobamu, sK-0m opmyau npusimanHs, NOOAKU, BUOAYUEHHS, U0
CNPUAIOMb NO3UMUBHOMY CHPULHAMMIO MA 2APMOHIUHOMY CHIIKY8AHHIO.

Knouosi crnosa: sgiunusicme, 0inoge MoGieH s, KOMYHIKAYI, cmpamezii, CRiIKY8aHHs, eqeK-
MUBHICMb.
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THE ROLE OF CROSS-CULTURAL COMMUNICATIONS
IN THE ACTIVITIES OF SOCIO-CULTURAL MANAGERS

Cross-cultural management studies the behaviour of people in organisations lo-
cated around the world and teaches them how to work with colleagues and customers [1].
Any international company is to some extent involved in the international cross-cultural
environment. The effectiveness of cross-cultural communications lies in their under-
standing by all participants, which enables each specialist in socio-cultural activities to
be part of the team. Cross-cultural communications in the management of socio-cultural
activities are considered in two aspects: as cooperation in the international leisure in-
dustry and the promotion of the national cultural and leisure product in the process of
multinational activity of the Ukraine [2].

The internationalization of the views of socio-cultural managers in practice re-
quires taking into account the differences in national cultures and the effective dissemi-
nation of cross-cultural experience. Improving the effectiveness of cross-cultural com-
munication of socio-cultural managers requires the development of their cross-cultural
competence. This competence includes the ability to accurately assess various cultural
factors in professional activities, which affects perception and formation of thinking.
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A manager of sociocultural activities with cross-cultural competence is able to under-
stand, appreciate and respect elements of other cultures, as well as to take these features
into account in cross-cultural relationships. The ability to communicate cross-culturally
allows a manager to easily adapt to a new cultural environment, respect the national
cultures of partners and reach an understanding of the rules of communicating with
representatives of different cultures, resolve conflicts arising in professional activities,
and establish friendly relationships with colleagues [3, p. 208-209].

The effective work of socio-cultural managers depends on the level of develop-
ment of their cross-cultural competence, which increases the ability to communicate,
express themselves freely and understand their colleagues. Socio-cultural managers
must not only know the language and culture, but also have developed behavioural
skills, including tolerance and charisma, and managerial abilities. Thus, cross-cultural
communication is extremely important in the management of socio-cultural activities.
So, the key tasks of cross-cultural communications of a socio-cultural manager are
the following: adaptation to the rapidly changing business environment, formation of
a positive image of the company, and prevention of intercultural conflicts.
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Abstract. This article explores the role of cross-cultural communication in the activities of so-
cio-cultural managers. It emphasizes the importance of understanding cultural differences for effec-
tive cooperation in the international environment and promotion of national cultural products.
The article also highlights the need for developing cross-cultural competence for socio-cultural ma-
nagers, which includes the ability to communicate effectively and understand individuals from different
cultures. The authors stress that successful work in this field depends on the development of cultural
sensitivity, tolerance, and leadershi.

Kniouosi cnosa: cross-cultural communication, cross-cultural management, socio-cultural
manager.
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